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LYNKVERTX is a high-tech innovative company,
which has grown rapidly in the new era of the
expected development of technology-driven
economy, and promoted and witnessed the
take-off of China's new economy. Our brand will
help us to better and better the brand visual
system when we are facing customers and the
public. It will help us to more accurately and
directly communicate LYNKVERTX's brand posi
tioning and create lasting competitive advan
tages.

A brand is a long-term accumulation of credibil
ity, an intangible asset of an enterprise, and "soft
power" of core competition. Maintaining the
consistency and standardization of brand trans
mission will provide a strong guarantee for the
development of the enterprise. It is necessary to
ensure that the brand is well-managed and
applied consistently. This guidebook is designed
to help you in the production and implementa-
tion of LYNKVERTX brand , Please make sure to
strictly adhere to the important principles men-
tioned in this manual, thereby protecting one of
our most precious assets, the LYNKVERTX brand.

All pictures in this instruction manual are for
demonstration purposes only. If you want to use
the content, please contact the marketing
department.
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THE CORE OF
BRAND STRATEGY

The core of brand strategy needs to be
around the meaning of the company in its
business area.

Content essence can be integrated into any
brand information communication, Ensure
the consistency of the brand's message.

mhE RO R EE S B TR H ol 55 4miE
PAIFERE X,

NAEBRE TN T mh(E B 2P, R
IEmh# 5% E BR—EU4E.

The core of our strategy in the brand transfer
process includes the main elements of brand
vision, brand positioning, brand values, and
brand personality. These elements should
be fully reflected in brand transmission and
use in various occasions.
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BRAND
VISIO

The core of our strategy in the brand transfer
process includes the main elements of brand vision,
brand positioning, brand values, and brand person-
ality. These elements should be fully reflected in
brand transmission and use in various occasions.
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B RAN D The brand positioning includes LYNKVERTX's image

and logo experience, which is a symbol of corporate
POS I TI O N I N G reputation, and it is a simple and powerful way to
output LYNKVERTX's brand strategy. The essence of
its content can be integrated into any brand's
information dissemination content, reflecting the
way LYNKVERTX can create value for customers.
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The core of our strategy in the brand transfer HAE ML SRRV RE %L, BTSRRI R b RE L. k2
process includes the main elements of brand vision, MMEW. RAENMENIREE TR XETEN T HERES TS TH
brand positioning, brand values, and brand person- SRR A RARER P,

ality. These elements should be fully reflected in

brand transmission and use in various occasions.

THE CORE OF
BRAND STRATEGY
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Technological
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SYMBOL

The logo is a symbol of the non color system (black, white, gray)
performance. By hiding color information, achromatic system
makes the structural relationship and color distribution of logo
graphics more clear and accurate. While reducing the cost for
designers to use and understand the logo composition, it also
ensures the accuracy and stability of logo visual output.
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In order to meet the needs of the publishing media, in addition
to color graphics, monochrome black and white legends have
also been developed to ensure that the logo reflects consistency
in the external image. This is a standard reverse image of the
logo. The scope of use is mainly used in the printing of newspa-
pers, faxes and other mono- chrome (black and white) prints
that cannot be identified with gradient or color.
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The standardized drawing is to standardize the consistency of TRELEIER A TS ERMAESHGEERAN—RYE, BEERF
. ﬁ/* i\ 1, 1 the table mark in various occasions. Please observe this ST IR, 3055 S B A M Ay B T4, IR S b

standard in use. For normal use, please directly call the electron-

I r>1 ~ ic file in the manual, and enlarge, reduce, and stretch according BUBCAANGR ) Hrfeo
= L )B to this proportion according to needs.
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The safe area of the sign is measured by the width of "a" . In
order to ensure that the sign is clear and legible at all times, the
sign should always maintain a clear safety range, and sufficient
space must be reserved around it as a reserved space. No text,
graphics or other elements are allowed in the reserved space.
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CHINESE
LOGOTYPE

The logo is a symbol of the non color system (black, white, gray)
performance. By hiding color information, achromatic system
makes the structural relationship and color distribution of logo
graphics more clear and accurate. While reducing the cost for
designers to use and understand the logo composition, it also
ensures the accuracy and stability of logo visual output.
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In order to meet the needs of the publishing media, in addition
to color graphics, monochrome black and white legends have
also been developed to ensure that the logo reflects consistency
in the external image. This is a standard reverse image of the
logo. The scope of use is mainly used in the printing of newspa-
pers, faxes and other mono- chrome (black and white) prints
that cannot be identified with gradient or color.
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-_— n The standardized drawing is to standardize the consistency of TRELEIER A TS ERIMAESHGAERAN—RY, BEERT
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standard in use. For normal use, please directly call the electron- N
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to this proportion according to needs.

a 10a a
a a
B EL ] I I I ‘ I E
a a
a a
TR LYNKVERTX Brand Guidelines PAGE 16

2022



FR3CHRIA
REEHE

The safe area of the sign is measured by the width and height of
"$%". In order to ensure that the sign is clear and legible at all
times, the sign should always maintain a clear safety range, and
sufficient space must be reserved around it as a reserved space.
No text, graphics or other elements are allowed in the reserved
space.
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ENGLISH
LOGOTYPE

The logo is a symbol of the non color system (black, white, gray)
performance. By hiding color information, achromatic system
makes the structural relationship and color distribution of logo
graphics more clear and accurate. While reducing the cost for
designers to use and understand the logo composition, it also
ensures the accuracy and stability of logo visual output.
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In order to meet the needs of the publishing media, in addition
to color graphics, monochrome black and white legends have
also been developed to ensure that the logo reflects consistency
in the external image. This is a standard reverse image of the
logo. The scope of use is mainly used in the printing of newspa-
pers, faxes and other mono- chrome (black and white) prints
that cannot be identified with gradient or color.
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e -_— n The standardized drawing is to standardize the consistency of TRELEIER A TS ERIMAES G AERAN—RY, BEERF
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standard in use. For normal use, please directly call the electron- N
%IJ n 'J'" ic file in the manual, and enlarge, reduce, and stretch according BUBCAANGR ) R feo
=i b > vpi cf

to this proportion according to needs.
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e - n The safe area of the sign is measured by the width of "L" . In HENELXIFUFE LV HNBREENEERN, AT RAERERBRE
* 1 ‘1, 1 o’rder to ensure that th? sisn is clear and legible at all timt?sf the ESEpL SN m Rt ANRRRIIR S SBE, EEMN SRS R
sign should always maintain a clear safety range, and sufficient o o 2 Bt ot ; o
2=y g '|-|'~ space must be reserved around it as a reserved space. No text, BEYEEFAME =), IR EEA R HIE ISR EIRS
N,
ZXEL

graphics or other elements are allowed in the reserved space. &
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In order to meet the needs of the publishing media, in addition
. ﬁ/* ‘1’ \— 5 2 %* ‘11 2 to color graphics, monochrome black and white legends f_lave
also been developed to ensure that the logo reflects consistency
2 in the external image. This is a standard reverse image of the
H n 'l = logo. The scope of use is mainly used in the printing of newspa-
pers, faxes and other mono- chrome (black and white) prints
that cannot be identified with gradient or color.
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The standardized drawing is to standardize the consistency of TRELEIER A TS ERIMAES G AERAN—RYE, BEERF
.ﬁ/* ‘11 \— 5 %* ‘11 1 the table mark in various occasions. Please observe this
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standard in use. For normal use, please directly call the electron-
2 A I =y ~ ic file in the manual, and enlarge, reduce, and stretch according IR R feo
ot n = L )B to this proportion according to needs.
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The safe area of the sign is measured by the width of "a" . In HENELXFUFE "NEEENER R, AT RARERBRE
order to ensure that the sign is clear and legible at all times, the . — . S
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sign should always maintain a clear safety range, and sufficient

2 A =1 | space must be reserved around it as a reserved space. No text, BBHIE R T 1A, TS FE PR L IME AT ER AR
o n # » graphics or other elements are allowed in the reserved space. &

2.35a 2.35a
2.35a 2.35a
2.35a 2.35a
2.35a 2.35a
TR LYNKVERTX Brand Guidelines PAGE 26

2022



B RIS 3CFIRIR  SYMBOL AND
IR 47 4 & LOGOTYPE
-VERTICAL

COMBINATIONT
2-3-2

y

B F il

LYNKVERTX

Brand Guidelines



.H/* \1‘1\ 52?* \1‘1\
BERASRER

In order to meet the needs of the publishing media, in addition
to color graphics, monochrome black and white legends have
also been developed to ensure that the logo reflects consistency
in the external image. This is a standard reverse image of the
logo. The scope of use is mainly used in the printing of newspa-
pers, faxes and other mono- chrome (black and white) prints
that cannot be identified with gradient or color.
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The standardized drawing is to standardize the consistency of TRELEIER A TS ERMAESHGAERAN—RY, BEERF
.ﬁ/* ‘11 \— 5 %* ‘11 1 the table mark in various occasions. Please observe this

BT E, BAERBERER TR EF X, RIBFERILLL

standard in use. For normal use, please directly call the electron-
% éﬂ A I Ay * ~ ic file in the manual, and enlarge, reduce, and stretch according BURSAHNGE )\, F e
~ . . .
ZH o mlEIRLE

to this proportion according to needs.
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BRASREES

The safe area of the sign is measured by the width of "a" . In
order to ensure that the sign is clear and legible at all times, the
sign should always maintain a clear safety range, and sufficient
space must be reserved around it as a reserved space. No text,
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graphics or other elements are allowed in the reserved space. &
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ER:triR 5 MINIMUM SIZE OF
hBE W IRRES VERTICAL COMBINATION
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15544 BBV EIAZARIR  USE OF

ERME LOGO IN
SPECIAL MATERIAL

3-3-1
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Bz txiR INCORRECT USE
2 RS OF SYMBOL

3-4-1

BIHERTRARERATIR 2 EEER ARV 2R BIMEENERARRH TR G

2 | ERIZEL BRI E R AR IR 2 iR oIERARIRBIER 2 IR AT ERARRH TR
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F3FRiA

RIEERELE

3-4-2

INCORRECT USE
OF ENGLISH LOGOTYPE

LYN

ERTX LYNKVERTX

LYN

RTX

B E T R SARIRRYE] 2R

B IEREE AL FARIRBIEL A

BIEER BN FARRNFR

LYN

RTX LY. R7X

LYN

RTX

I EE A A

BIEEEHRIBEANER

RIHEEMHE

HEFRH
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R AGHRIB
2 1IEFERE

3-4-3

INCORRECT USE OF
LOGOTYPE COMBINATIONUY

T BE

LYNKVE

HFiR

LYNKVE

B E T R SARIRAYIE] 2R

B IEREE AL FARIRBIEL A

BIHERRBERER

LYNKYV

i F it

LYNKVE

LYNKVERTX

i Filitl

2 EE A A

B PR T R XARIRAILL X &

BIMERREXFIRRNAS A

HEFRH
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B FriB 53 F1518 INCORRECT COMBINATION

ZIEERMsE

3-4-4

OF SYMBOL AND LOGOTYPE

&' BEEX

& TR E

10 JirAe

B TERATR S X FIMR Z B8V ElEE

B IERE AL ERARIRBIEL A

BIEESR BB ER

C Jothai:

4

HEF
LYNKVERTX

w5

BIEEREAN

RIS ERATIRS X HIX &

RIHERRZEETARMRAS X FRIRNASH R
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C27 M100 Y90 KO
R201 GO B41
#C90029

C93 M88Y89 K80
RO GO BO
#000000

HEFRH

LYNKVERTX

Color is the most important design element that can enhance
the visual form besides shape. Standard color is the specific
color system of the brand. It forms the main impression of the
brand visually. It should always be used consistently.

In order to effectively protect the visual effects of the logo and
the consistency of color matching. It is recommended that the
color logo be fixed in the background color specified below. Do
not use any background color other than the one below.

CO MO YO K64
R91 G91 B91
#5B5B5B

C0 M96 Y66 KO
R255 GO B61
#FFO03D

Brand Guidelines
2022
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Color is the most important design element that can enhance
the visual form besides shape. Standard color is the specific
color system of the brand. It forms the main impression of the
brand visually. It should always be used consistently.

In order to effectively protect the visual effects of the logo and
the consistency of color matching. It is recommended that the
color logo be fixed in the background color specified below. Do
not use any background color other than the one below.

BERRTERZIREBRUNEEANEER T TR AMERE
EmEIRE R RS, MR L MmN ERENR, MG REFT
HEEHN—HEA,

AT ERRIPIRENA AR, REFHEN—EE. BNEBIRSTE
WTHEENERBEREEER, BIERER TELSIMEEER
B¥o.

HEFRHY

LYNKVERTX
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Color is the most important design element that can enhance
the visual form besides shape. Standard color is the specific
color system of the brand. It forms the main impression of the
brand visually. It should always be used consistently.

In order to effectively protect the visual effects of the logo and
the consistency of color matching. It is recommended that the
color logo be fixed in the background color specified below. Do
not use any background color other than the one below.

BERRTERZIREBRUNELANEERIT TR MMERE
EmEIRE R RS, MR L MmN ERENR, MG REFT
HEBEIN—BER.

AT EMRIPIRENA AR, REFHBEN—EE. BNEBIRSTE
WTHEENERBEREERR, BIERER TELSIMEEER
BFo.

HEFRH

LYNKVERTX
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RE&

HEFRH

LYNKVERTX

Color is the most important design element that can enhance
the visual form besides shape. Standard color is the specific
color system of the brand. It forms the main impression of the
brand visually. It should always be used consistently.

In order to effectively protect the visual effects of the logo and
the consistency of color matching. It is recommended that the
color logo be fixed in the background color specified below. Do
not use any background color other than the one below.

Brand Guidelines
2022

BERRTERZIREBRUNELANEERIT TR MMERE
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AT ERRIPIRENA AR, REFHBEN—EE. BNEBIRSTE

WTHEENERBEREEER, BIERER TELSIMEEER
BFo.
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Color is the most important design element that can enhance
the visual form besides shape. Standard color is the specific
color system of the brand. It forms the main impression of the
brand visually. It should always be used consistently.

In order to effectively protect the visual effects of the logo and
the consistency of color matching. It is recommended that the
color logo be fixed in the background color specified below. Do
not use any background color other than the one below.

BERRTERZIREBRUNILANEERIT TR AMERE
EmEIRE R RS, MR L MmN ERENR, MG RET
HEBEIN—BER.

AT ERRIPIRENI AR, REFEEN—EE. BNEBIRSTE
WTHEENERBEREEER, BIERER TELIMEEER
BFo

HE FEHX

LYNKVERTX

i F it

LYNKVERTX

HE FHX

LYNKVERTX

HE FEHX

LYNKVERTX

HEFRHX

LYNKVERTX

Brand Guidelines
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RE&

HEFRH

HE F it

LYNKVERTX

i F X

LYNKVERTX

LYNKVERTX

Color is the most important design element that can enhance
the visual form besides shape. Standard color is the specific
color system of the brand. It forms the main impression of the
brand visually. It should always be used consistently.

In order to effectively protect the visual effects of the logo and
the consistency of color matching. It is recommended that the
color logo be fixed in the background color specified below. Do
not use any background color other than the one below.

BERRTERZIREBRUNELANEERIT TR AMERE
EmEIRE R RS, MR L MmN ERENR, MG RET
HEBEIN—BER.

AT EMRIPIRENI AR, REFHEN—EE. BNEBIRSTE
WTHEENERBEREEER, BIERER TELSIMEEER
BFo.

HE F it

LYNKVERTX

HEF MEHX

LYNKVERTX
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If the logo is not used in accordance with specifications, it is easy MRMRFIRBICER, B2 ERBRES, FENRBEKRS=ET

to convey misinformation and adversely affect the brand image. B2, BRI 22 L A R e E B AT D B IS R,
Therefore, any situation where the color of the logo is not used in
accordance with the regulations is prohibited

LYNKVERTX

HE Y| 4

LYNKV

logoZA 1E$#1A

XFlogoZE IEERAMMENE EfzlogoB IE e M BRI Elfzlogo IE EIFMBENRIRVE R FMEARMERNE

HEF il 1?3

LYNKYV

LR 4 4

LYNKYV

XFlogoRILERHTE

LYNKYV

fEF %

XFlogoB It METERNEFNERE L

XFlogoR I fERIRAR LSMIEE ElfzlogoF LT BENRIBIE R T EAIE#HZlogo ElfZlogoR ILE AR AR LSMIENE

XFlogoBna 5B RBEIET TR ElfzlogoR ILMERRNEXNERE L ElfflogoBia 5 HERBRILI TR

HEFRHY
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WEnEs

Color is the most important design element that can enhance
the visual form besides shape. Standard color is the specific
color system of the brand. It forms the main impression of the
brand visually. It should always be used consistently.

In order to effectively protect the visual effects of the logo and
the consistency of color matching. It is recommended that the
color logo be fixed in the background color specified below. Do
not use any background color other than the one below.

BERRTERZIREBRUNILANEERIT TR AEEE
EmEIRE R RS, MR L MmN ERENR, MG RET
HEEHN—HEA,.

AT EMRIPIRENA AR, REFHEN—EE BNEBIRSTE
NTHEENERBEPEEER, F7IBEERTELUIN HEER
BF.

C93 M88 Y89 K80 C93 M88Y89 K80
RO GO BO RO GO BO
#000000 #000000
C66 M100 Y87 K64 C58 M93Y100 K51
R58 GO B14 R84 G24 B6
#3A000E #541806
C56 M100 Y92 K49 C53 M96 Y100 K37
R89 GO B21 R109 G26 B10
#590015 #6D1A0A
C51 M100 Y94 K32 C47 M94 Y100 K17
R119 GO B28 R145 G39 B10
#77001C #91270A
C45 M100Y86 K13 C36 M93Y100 K2
R153 GO B44 R183 G48 B11
#99002C #B7300B
C38 M100 Y90 K3 C20 M92 Y100 KO
R178 GO B43 R214 G50 B18
#B2002B #D63212
C27 M100 Y90 KO C11 M87 Y100 KO
R201 GO B41 R229 G66 B10
#C90029 #E5420A
C8 M65 Y64 KO
R237 G123 B84
#EDTB54
C13 M62 Y27 KO C5M46 Y42 KO
R228 G128 B148 R243 G165 B138
#E48094 #F3A58A
C5M30Y100 KO C2M21Y17 KO
R243 G199 B208 R250 G217 B206
#F3C7DO0 #FADO9CE
COMOYOKO COMOYOKO
R255 G255 B255 R255 G255 B255
HFFFFFF HFFFFFF
TR Brand Guidelines PAGE 65
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r= V 4 In order to strengthen the brand image, the graphic logo is AT EREMERR, BERATMRIERR A HEER,
EF i% ﬁ; extended into auxiliary graphics.

=BR
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r= ‘ Auxiliary graphics can be used for complete graphics or partial WENER A AR REER, hal BEE AR E A BV B BT, HHBh
CENNES Y

interception. When intercepting the local use, the auxiliary graph- I T R A B Y BT S R R MEA S TR,
~,
2= PiC

ics need to ensure the recognizability and beauty of its basic form.

BN E P A ERE A SEE | BERIEIR ! iR BN BRI B AHZAR B IR EN ]
T ARE LS Emias B 8B R TR

1X2 (42hiz) 1X1.5 (42hf) 1X1.5(5%) 1.5X 1 (#hk) 2X1 (t8hR)

o
s
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Color is the most important design element that can enhance BREERTERZIIRRBBUAREANEZER T TR EER
the visual form besides shape. Standard color is the specific 2 0 s e RS, T LR SRR T BN, MAK RIS
color system of the brand. It forms the main impression of the . \_

brand visually. It should always be used consistently. ABH—HER.

In order to effectively protect the visual effects of the logo and

the consistency of color matching. It is recommended that the AT BRRPITEIMTEUR, RERASEH —H It BNE BIREHE

color logo be fixed in the background color specified below. Do MTHEENERBEPEEER, B7EEEA TELIMAEEE R
not use any background color other than the one below. ax.
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LynkVertx

LR, MExAM

&

LynkVertx

%?E*E, PR L

&

\m A\

LynkVertx

BRELE, MM

&

LynkVertx

BREE, MEXAM

-

&

LynkVertx

LR, MM

&'

LynkVertx

LR, MEXM

&

LynkVertx

%E*E, PR

&'

LynkVertx

EE.?E*E, TR

&

EFRE LYNKVERTX
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Color is the most important design element that can enhance BREERTERZIIRREBRUAREANEEZER T TR EER
the visual form besides shape. Standard color is the specific 2 o R A R, TN LR RSN T BER, A LRI AT

color system of the brand. It forms the main impression of the . _
brand visually. It should always be used consistently. AR —HER.
In order to effectively protect the visual effects of the logo and

the consistency of color matching. It is recommended that the AT BRRPITEBIMTEUR, RERASEH — . BNE BIRSIE

color logo be fixed in the background color specified below. Do NMTEENERERPEEER, F7EEFERTEUIMEEE SR
not use any background color other than the one below. ax.

LynkVertx

HRELE, MEXhM

&

LynkVertx

LR, MExLM

&

LynkVertx

%?E*E, PR LM

&

\m A\

LynkVertx

BREELE, MEhM

C)

LynkVertx

BREELE, MEhM

-~

C]

LynkVertx

LR, WX M

&

LynkVertx

LR, MExM

&

LynkVertx

%R*E, XL

&

LynkVertx

I%?EzE, TR

&

HEFRER LYNKVERTX
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7= V4 Color is the most important design element that can enhance BEERTERZIMREBREMARTEANERR I TR MEEE
¥ @ & E EF iﬂb H} the visual form besides shape. Standard C(-ch?r is the épecific S omalE e o = i RN FTSRL SRR T BER, RIAK(RIS T

color system of the brand. It forms the main impression of the

(QI@@ I;A) brand visually. It should always be used consistently. EBR—HER.
= J] . .

In order to effectively protect the visual effects of the logo and . N . - -
the consistency of color matching. It is recommended that the AT BRRPITEMTEUR, RERASEH — It BNE BIREIE

color logo be fixed in the background color specified below. Do MTHEENERERPEEER, F7REERATERLUIMEEER
not use any background color other than the one below. ax.

LynkVertx LynkVertx

BREE, MEAM BRLE, MEXuM

LynkVertx LynkVertx LynkVertx

BRLE, MEXhM BRELE, MEXAM EE.?E*E, PR LM

&

LynkVertx LynkVertx LynkVertx

%R“E, PR L %?E B, PEXAM EE.E*E, ZEE TR

&
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(e & &)

Color is the most important design element that can enhance
the visual form besides shape. Standard color is the specific

color system of the brand. It forms the main impression of the

brand visually. It should always be used consistently.

HEEN—HEH,.

In order to effectively protect the visual effects of the logo and

the consistency of color matching. It is recommended that the
color logo be fixed in the background color specified below. Do MTEENE RAEPEEFR, B7REER TELIME
not use any background color other than the one below.

B¥.

LynkVertx

BREE, MEAM

LynkVertx

BRLE, MEXM

LynkVertx

%?E“E, PR L

LynkVertx

AFREE, MEXAM

LynkVertx

LR, MExM

LynkVertx

I%?E B, FELAM

LynkVertx

EE?E*E, PR LM

&

LynkVertx

EE.E*E, YR

&

HEFRHR

LYNKVERTX
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The second level auxiliary color can be applied to auxiliary
design content.

FREHBBRNATHEERITAS,

2022

C93 M88Y89 K80 C93 M88Y89 K80 C93 M88Y89 K80
RO GO BO RO GO BO RO GO BO
#000000 #000000 #000000
C97 M66 Y100 K57 C96 M100 Y63 K48 C85 M81 Y78 K66
R1 G45 B23 R23 G1 B53 R25 G25 B26
#012D17 #170135 #19191A
C96 M53 Y100 K24 C95 M100 Y56 K10 C80 M74YT71 K45
R2 G86 B48 R43 G4 B99 R50 G51 B51
#025630 #2B0463 #323333
C94 M40 Y100 K3 C89 M100 Y8 KO C74 M67 Y64 K23
R3 G119 B63 R65 G6 B150 R77 G77 B77
#03773F #410496 #4D4D4D
C88 M12 Y94 KO C83 M87 Y0 KO C67 M59 Y56 K6
R4 G155 B83 R82 G5 B240 R102 G102 B102
#049B53 #5205CC #666666
C81 M0 Y87 KO C77 M82 Y0 KO C58 M49 Y45 KO
R19 G186 B94 R112 G8 B247 R127 G127 B128
#13BA5E #T7008F7 #TFTF80
C77M0Y84 KO C70 MT7 YO0 KO C50 M41 Y39 KO
R3 G216 B109 R138 G67 B249 R144 G144 B144
#03D86D #8A43F9 #909090
C67 M0 Y61 KO C50 M55 Y0 KO C39 M31Y30 KO
R87 G229 B154 R171 G128 B255 R170 G170 B169
#57E59A #ABSOFF #AAAAA9
C50 M0 Y42 KO C29 M36 YO KO C27 M21Y20 KO
R152 G237 B189 R200 G175 B249 R195 G195 B195
#98EDBD #C8AFF9 #C3C3C3
C20 M0Y22 KO C10 M14 YO KO C15M12Y12 KO
R222 G249 B222 R234 G227 B252 R222 G221 B220
#DEFODE #EAE3FC #DEDDDC
COMOYOKO COMOYOKO COMOYOKO
R255 G255 B255 R255 G255 B255 R255 G255 B255
HFFFFFF HFFFFFF HFFFFFF
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BRAHBBRNATHEERITAS,

— F 2 The second level auxiliary color can be applied to auxiliary
— | TS ’& design content.
EAEH
L
Y4

LynkVertx

BREE, MEALM

LynkVertx

LR, Wi M

LynkVertx

BRLE, MEXhM

LynkVertx

BREE, MEXAM

LynkVertx

HRELE, MM

LynkVertx

BRELE, MEXhM

LynkVertx

BFREE, MEXAM

LynkVertx

BRELE, MEXhM

LynkVertx

BRELE, MEXhM

HEFRHR
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R (FhEF)

In order to match the color of special festivals, a color system for
the New Year atmosphere is established.

Note:
The following special colors are only used in the new year.

C8 M87 Y41 KO
R218 G77 B106
#DA4D6A

HEFRHR

LYNKVERTX

CO M82 Y100 KO
R255 G91 BO
#FF5B00

CO0 M100 Y66 KO
R255 GO B61
#FFOO3D

Brand Guidelines
2022
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In order to
the New Ye

Note:
The followi

match the color of special festivals, a color system for
ar atmosphere is established.

ng special colors are only used in the new year.

ATEERKT BNGEER, KBIMESRNEXE RS,
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U TS ERARE R EER.
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Character, as an important communication element besides
graphics in brand vision, is a necessary way to construct brand
visualimage, whether it is the communication function of charac-
tersor the standard unity of character types.

The character system of LYNKVERTX is made up of Chinese /
Western characters.

Chinese font family: Source Han Sans CN

According to the flexible arrangement of the text hierarchy and
the gray-scale collocation of the English character weight, four
Chinese character weights are selected as the structural comple-
mentof the Chinese character type system, namely,

Source Han Sans CN Light/Normal/Medium/Bold

XFEAREMBERER LI EEEFEER, TICTXFHNEIRL
BEM RN FFRNINESR— T, BENEREA R RNBERR,
LYNKVERTX X F R HH/FEX F R HEM L.

P FRRE: BIREE
RIENAREN R EHRRE RPN FENKELBE, HZFUMFF
=, 80

FRE(K Light/Normal/Medium/Bold

TURAMS Light
BIREIR

ormal

BEBEK Medium

R

413N

{* Bold

HEFRH

Brand Guidelines
2022
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Character, as an important communication element besides
graphics in brand vision, is a necessary way to construct brand
visualimage, whether it is the communication function of charac-
tersor the standard unity of character types.

The character system of LYNKVERTX is made up of Chinese /
Western characters.

Chinese font family: Source Han Sans CN

According to the flexible arrangement of the text hierarchy and
the gray-scale collocation of the English character weight, four
Chinese character weights are selected as the structural comple-
mentof the Chinese character type system, namely,

Source Han Sans CN Light/Normal/Medium/Bold

XFEAGEMBERERLINNEEEZEER, TICTXFHNEIRL
BEM RN FFRNINESR— T, BENE SRR RNBERR,
LYNKVERTX X FRFHH/FEX FEHEM L.

P FRKRE: BIREE
RIENAREN R EHRRER PN FENKELBE, HZFUMFF
=, 80

FRE(K Light/Normal/Medium/Bold

i bel o o
]
s
N

)i
)i
')‘I\
0

HEFRH

LYNKVERTX
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Character, as an important communication element besides
graphics in brand vision, is a necessary way to construct brand
visualimage, whether it is the communication function of charac-
tersor the standard unity of character types.

The character system of LYNKVERTX is made up of Chinese /
Western characters.

Chinese font family: Source Han Sans CN

According to the flexible arrangement of the text hierarchy and
the gray-scale collocation of the English character weight, four
Chinese character weights are selected as the structural comple-
mentof the Chinese character type system, namely,

Source Han Sans CN Light/Normal/Medium/Bold

XFEAREMBERERLINNEEEZEER, TICTXFHNEIRL
BEM RN FFRNINESR— I, BENEREA R RNBERR,
LYNKVERTX X F R HH/FEX F R HEM L.

P FRRE: BIREK
RIENAREN R EHRRE RPN FENKERBE, HZFUMFF
=, 80

FRE(K Light/Normal/Medium/Bold

Source Han Sans Light

Source Han Sans Normal

Source Han Sans Medium

Source Han Sans Bold

HEFRH

LYNKVERTX
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Character, as an important communication element besides XFERmEMRREFRER UM EEEEER, TIETXFNERLY
graphics in brand vision, is a necessary way to construct brand et R R R A — 1, H MR SRR R N BRI,

visual image, whether it is the communication function of charac- s S
tersor the standard unity of character types. LYNKVERTX 325 5478 B o /F 3 7 BRI Ao

The character system of LYNKVERTX is made up of Chinese / X FERRE: BRERE

Western characters. B AR R EH BB RFXFENRERE, $HF LG5
Chinese font family: Source Han Sans CN

According to the flexible arrangement of the text hierarchy and 8
the gray-scale collocation of the English character weight, four BIRZEK Light/Normal/Medium/Bold
Chinese character weights are selected as the structural comple-

mentof the Chinese character type system, namely,

Source Han Sans CN Light/Normal/Medium/Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
12345678905(&?1%.,:;-)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
12345678905(&?!%.,:;-)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
12345678905(&?!%.,:;-)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
12345678905(&?!%.,:;-

HEFRHX
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Character, as an important communication element besides
graphics in brand vision, is a necessary way to construct brand
visualimage, whether it is the communication function of charac-
tersor the standard unity of character types.

The character system of LYNKVERTX is made up of Chinese /
Western characters.

Chinese font family: Source Han Sans CN

According to the flexible arrangement of the text hierarchy and
the gray-scale collocation of the English character weight, four
Chinese character weights are selected as the structural comple-
mentof the Chinese character type system, namely,

Source Han Sans CN Light/Normal/Medium/Bold

XFEAGEMBERERLINNEEEFEER, TICTXFHNEIRL
BEM RN FFRNINESR— T, BENE SRR RNBERR,
LYNKVERTX X F R HH/FEX F R HEM L.

X RIS R  BIREA
RIENAREN R EHRRE RPN FENKELBE, HZFUMFF
=, 80

FRE(K Light/Normal/Medium/Bold

EURELK Light
Source Han Sans Light

B2 (K Source Han Sans

BIR2{K Normal
Source Han Sans Normal

\VZER

2 (K Source Han Sans

lu\/ﬁlmﬁs Medium
Source Han Sans Medium

A VZER

24X Source Han Sans

BRIRZ1K Bold
Source Han Sans Bold

ILJ\

3% yurn

& Source Han Sans
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Character, as an important communication element besides
graphics in brand vision, is a necessary way to construct brand
visualimage, whether it is the communication function of charac-
tersor the standard unity of character types.

The character system of LYNKVERTX is made up of Chinese /
Western characters.

Chinese font family: Source Han Sans CN

According to the flexible arrangement of the text hierarchy and
the gray-scale collocation of the English character weight, four
Chinese character weights are selected as the structural comple-
mentof the Chinese character type system, namely,

Source Han Sans CN Light/Normal/Medium/Bold

XFEAGEMBERERLINNEEEFEER, TICTXFHNEIRL
BEM RN FFRNINESR— T, BENE AR RNBERR,
LYNKVERTX X F R HH/FEX F R HEM L.

X RIS R  BIREA
RIENAREN R EH AR E RPN FENKERBE, HZFUMFF
=, 80

FRE(K Light/Normal/Medium/Bold

24pt. BIREA Light
24pt.Source Han Sans Light

36pt. BIREM Light
36pt.Source Han Sans Light

48pt. BIREK Light
48pt.Source Han Sans Light

60pt. BIREK Light
60pt.Source Han Sans Light

/|_;\/ \/\'f$ nght

Source Han Sans Light

FURAN Light

Source Han Sans Light

/'_J\/ \/\\\

ight

Source Han Sans Light

ST
S N/

JON I/ 75

{K Light

Source Han Sans LI
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Character, as an important communication element besides
graphics in brand vision, is a necessary way to construct brand
visualimage, whether it is the communication function of charac-
tersor the standard unity of character types.

The character system of LYNKVERTX is made up of Chinese /
Western characters.

Chinese font family: Source Han Sans CN

According to the flexible arrangement of the text hierarchy and
the gray-scale collocation of the English character weight, four
Chinese character weights are selected as the structural comple-
mentof the Chinese character type system, namely,

Source Han Sans CN Light/Normal/Medium/Bold

XFEAGEMBERERLIMNNEEZEER, TICTXFHNEIRL
BEM RN FFRNINESR— T, BEME SRR RNBERR,
LYNKVERTX X F R HH/FEX F R HEM L.

P FRRE: BIREE
RIENAREN R EHRRE RPN FENKELE, HZFUMFF
=, 80

FRE(K Light/Normal/Medium/Bold

24pt. BIREMA Normal
24pt.Source Han Sans Normal

36pt. BIREMAE Normal
36pt.Source Han Sans Normal

48pt. BIREMA Normal
48pt.Source Han Sans Normal

60pt. BIRE{K Normal
60pt.Source Han Sans Normal

BIEZ2E{K Normal
Source Han Sans Normal

' d

BEZE(K Normal
Source Han Sans Normal

B B2 Normal
Source Han Sans Normal

B BN Normal

Source Han Sans Normal
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Character, as an important communication element besides
graphics in brand vision, is a necessary way to construct brand
visualimage, whether it is the communication function of charac-
tersor the standard unity of character types.

The character system of LYNKVERTX is made up of Chinese /
Western characters.

Chinese font family: Source Han Sans CN

According to the flexible arrangement of the text hierarchy and
the gray-scale collocation of the English character weight, four
Chinese character weights are selected as the structural comple-
mentof the Chinese character type system, namely,

Source Han Sans CN Light/Normal/Medium/Bold

XFEAREMBERERLINNEEEZEER, TICTXFHNEIRL)
BEM RN FFRNINESR— T, BENE SRR RNBERR,
LYNKVERTX X F R HH/FEX F R HEM L.

P FRRE: BIREE
RIENAREN R EHRRE RPN FENKELBE, HZFUNFIF
=, 80

FRE(K Light/Normal/Medium/Bold

24pt. BIREMAE Medium
24pt.Source Han Sans Medium

36pt. BIREME Medium
36pt.Source Han Sans Medium

48pt. BIREMA Medium
48pt.Source Han Sans Medium

60pt. BIRE{K Medium
60pt.Source Han Sans Medium

BE2E(K Medium

Source Han Sans Medium

E

ITaRY

JRE(K Medium

Source Han Sans Medium

IR

{& Medium

Source Han Sans Medium

EEI:}—
TN NN

411N

{&X Medium

Source Han Sans Medium
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Character, as an important communication element besides
graphics in brand vision, is a necessary way to construct brand
visualimage, whether it is the communication function of charac-
tersor the standard unity of character types.

The character system of LYNKVERTX is made up of Chinese /
Western characters.

Chinese font family: Source Han Sans CN

According to the flexible arrangement of the text hierarchy and
the gray-scale collocation of the English character weight, four
Chinese character weights are selected as the structural comple-
mentof the Chinese character type system, namely,

Source Han Sans CN Light/Normal/Medium/Bold

XFEAGEMBERERLINNEEZEER, TICTXFHNEIRL
BEM RN FFRNINESR— T, BENE SRR RNBERR,
LYNKVERTX X F R HH/FEX F R HEMIL.

P FRRE: BIREE
RIENAREN R EH AR E RPN FENKERBE, HZFUMFF
=, 80

FURE(K Light/Normal/Medium/Bold

24pt. BREE Bold
24pt.Source Han Sans Bold

36pt. BIRAE Bold
36pt.Source Han Sans Bold

48pt. BIRE{K Bold
48pt.Source Han Sans Bold

60pt. BIREE Bold
60pt.Source Han Sans Bold

B EE{5 Bold

Source Han Sans Bold

B EE Bold

Source Han Sans Bold

BRE4 Bold
Source Han Sans Bold

o
IWAY/ A

L

413N

{* Bold

Source Han Sans Bold
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Character, as an important communication element besides
graphics in brand vision, is a necessary way to construct brand
visualimage, whether it is the communication function of charac-
tersor the standard unity of character types.

The character system of LYNKVERTX is made up of Chinese /
Western characters.

Chinese font family: Source Han Sans CN

According to the flexible arrangement of the text hierarchy and
the gray-scale collocation of the English character weight, four
Chinese character weights are selected as the structural comple-
mentof the Chinese character type system, namely,

Source Han Sans CN Light/Normal/Medium/Bold

XFEAREMBERERLINNEEFEER, TICTXFHNEIRL
BEM RN FFRNINESR— T, BENE SRR RNBERR,
LYNKVERTX X F R HH/FEX F R HEM L.

P FRRE: BIREE
RIENAREN R EHRRE RPN FENKELBE, HZFUMFF
=, 80

FRE(K Light/Normal/Medium/Bold

Ly
15pt. BIREK Light / Source Han Sans Light

AX:
10pt. BIREK Light / Source Han Sans Light

IR
Tpt. BIREE Light / Source Han Sans Light

PEFRHR
EREFRBRTERBDBU T BERFIREARSM
THEE, O TEMER (V26) SRERYIBX M /5 Z2H
B & GEMAMIBRSSHET, LT 72 WK fseap BAR FSRHL
RiB-pe R ECIH S L ES4T.

EFENTRRBNAEL[UERRTE. DRI BERIR
HNFXER, BRI ZEMN B EERH BN B R
REZANADR, RS RE-BA-TFa ek
ARG E NEANEXREHESEREE N SERE
FEIRMEENZZ N BT EEERELTHRE SR
RFIESV2GIRERRSS ; BG5ISBIAES5HEBIR
SR, B ES BN R R,

EREFRRERIERAFU T B ERZHIAAERLENE R, BOTEW
B (V26) SRERMIER I 75 =BIBTR SEHAARS T, IS T2 WK (e B AR
TRIZE-RERIDE I S TES Mo

Beijing Lianyu Technology Co., Ltd. was incubated in the research group of
Ouyang Minggao (Academician of the Academy of Sciences) of Tsinghua
University. Lianyu is committed to the R&D, implementation and service
promotion of Vehicle-to-Grid (V2G) and energy Internet of things solutions.
We are determined to lead the transportation & energy revolution under the
mission of “carbon peak” and “carbon neutralization”.

LYNKVERTX

Beijing Lianyu Technology Co., Ltd. was incubated in the research group of Ouyang Minggao

(Academician of the Academy of Sciences) of Tsinghua University. Lianyu is committed to

the R&D, implementation and service promotion of Vehicle-to-Grid (V2G) and energy Inter-

net of things solutions. We are determined to lead the transportation & energy revolution

under the mission of “carbon peak” and “carbon neutralization”.

Lianyu is committed to solving the problems of all-climate EV charging and distributed

renewable energy power fluctuations. Lianyu has developed the full-stack "device-equip-

ment-system platform " solution for three main application scenarios, including V2G,

all-climate EV charging, and “PV & BESS & charging” microgrids. We provide intelligent

energy management solutions for buildings and industrial parks, to reduce energy

consumption and increase electricity trading revenue. We serve EV owners with non-de-

structive all climate fast charging and value-added V2G incomes for EV. We guide and gather

EVs to serve in the new power system trading, and promote the coordinated development of

EVs and the power grid.
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Character, as an important communication element besides
graphics in brand vision, is a necessary way to construct brand
visualimage, whether it is the communication function of charac-
tersor the standard unity of character types.

The character system of LYNKVERTX is made up of Chinese /
Western characters.

Chinese font family: Source Han Sans CN

According to the flexible arrangement of the text hierarchy and
the gray-scale collocation of the English character weight, four
Chinese character weights are selected as the structural comple-
mentof the Chinese character type system, namely,

Source Han Sans CN Light/Normal/Medium/Bold

XFEAGEMBERERLINNEEEFEER, TICTXFHNEIRL
BEM RN FFRNINESR— T, BENEREA R RNBERR,
LYNKVERTX X F R HH/FEX FEHEM L.

X RIS B IREA
RIENAREN R EH AR E RPN FENKELBE, HZFUMFF
=, 80

FURE(K Light/Normal/Medium/Bold

TRl
15pt. BIREE Normal / Source Han Sans Normal

MX:
10pt. BIEEE Normal / Source Han Sans Normal

IR
Tpt. BIEZEE Normal / Source Han Sans Normal

HEFRHY
EREFRBERTERRDPU T EERFIRARSM5
THIRE S, RO TFEWED) (V26) SaERYIEXN 75 589
MR A& EMAIARSS I, ALET7E "X fEen B An FSEI
B-AERA DRI 5 T E 5o

EFHANTRRBIIAEESERE. D HINAFERR
HIAEXE, mRZEM B LERHEN. Bl RR
REZANAYR, R ‘S IE-FA-TFa HER
BRA R NEFNEXREHESEREE R DEGHEE
FEABME DR BN N EETRELTHR SR
RAESV2GIRERS ; BE5IFRMSESSHAUEENR
SRR, EENBIISES BN DRL R,

EREFREBERFIEQARU T BEAFRERSRLANE S, BOTEN
Exh (V26) SRERYIEXM 5 SRR & SEHIMARSS I, IETE K fEsn B AT
TRAE-RERR DRI S L 5.

Beijing Lianyu Technology Co., Ltd. was incubated in the research group of
Ouyang Minggao (Academician of the Academy of Sciences) of Tsinghua
University. Lianyu is committed to the R&D, implementation and service
promotion of Vehicle-to-Grid (V2G) and energy Internet of things solutions.
We are determined to lead the transportation & energy revolution under the
mission of “carbon peak” and “carbon neutralization”.

LYNKVERTX

Beijing Lianyu Technology Co., Ltd. was incubated in the research group of Ouyang Ming-

gao (Academician of the Academy of Sciences) of Tsinghua University. Lianyu is commit-

ted to the R&D, implementation and service promotion of Vehicle-to-Grid (V2G) and

energy Internet of things solutions. We are determined to lead the transportation & energy

revolution under the mission of “carbon peak” and “carbon neutralization”.

Lianyu is committed to solving the problems of all-climate EV charging and distributed

renewable energy power fluctuations. Lianyu has developed the full-stack "device-equip-

ment-system platform " solution for three main application scenarios, including V2G,

all-climate EV charging, and “PV & BESS & charging” microgrids. We provide intelligent

energy management solutions for buildings and industrial parks, to reduce energy
consumption and increase electricity trading revenue. We serve EV owners with non-de-

structive all climate fast charging and value-added V2G incomes for EV. We guide and

gather EVs to serve in the new power system trading, and promote the coordinated

development of EVs and the power grid.
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XFEAGEMBERERLINNEEZEER, TICTXFHNEIRL
BEM RN FFRNINESR— T, BENE AR RNBERR,
LYNKVERTX X F R HH/FEX F R HEM L.

X RIS R B IREA
RIENAREN R EHRRE RPN FENKELBE, HZFUMFF
=, 80

FRE(K Light/Normal/Medium/Bold

Character, as an important communication element besides
graphics in brand vision, is a necessary way to construct brand
visualimage, whether it is the communication function of charac-
tersor the standard unity of character types.

The character system of LYNKVERTX is made up of Chinese /
Western characters.

Chinese font family: Source Han Sans CN

According to the flexible arrangement of the text hierarchy and
the gray-scale collocation of the English character weight, four
Chinese character weights are selected as the structural comple-
mentof the Chinese character type system, namely,

Source Han Sans CN Light/Normal/Medium/Bold

FRRR:
15pt. BIEEE Medium / Source Han Sans Medium

A
10pt. BIEEE Medium / Source Han Sans Medium

R
Tpt. BIRZEE Medium / Source Han Sans Medium

HEFRR

I REFRIRERIEL R T EEXRFERPAASR
THNE R, AN FEMES (V26) 58ERMEXM 75 R/
Eﬁﬁs)ﬁﬂ’.fﬂﬂﬁ%?ﬁf‘_, _L:L.\:J:T_“Wfﬁ”ﬁ E*TT?"E)L:
RiB-gERAhFE eI S T E5| WM,

EFRNTRRABSELSURTE. 2B TBERR

HAEXE, R EMER. EERH B BRSERE

REZANAYR, B#Hf "SBHF-28-FE-Fa8"HNEAR
BRAAGR . NEANEXKRHESEREER RV SEEE
FIEMBHRBZEN; hEIREF TIRMU TR 2SR
RESV2GIEERS ; RE5ISBMAESSHEBENA
gigig, RIS ESBRBNREA R,

EREFREERIEQARAMFMTEERFRARERLENE R, BNOTER
B (V26) SRETRAEX M5 SRR EMFARSS T, SLETF1E WK e B AT
TEMAE-RERH DRI S L E S| Fo

Beijing Lianyu Technology Co., Ltd. was incubated in the research group
of Ouyang Minggao (Academician of the Academy of Sciences) of
Tsinghua University. Lianyu is committed to the R&D, implementation
and service promotion of Vehicle-to-Grid (V2G) and energy Internet of
things solutions. We are determined to lead the transportation & energy
revolution under the mission of “carbon peak” and “carbon neutraliza-
tion”.

LYNKVERTX

Beijing Lianyu Technology Co., Ltd. was incubated in the research group of Ouyang
Minggao (Academician of the Academy of Sciences) of Tsinghua University. Lianyu is
committed to the R&D, implementation and service promotion of Vehicle-to-Grid (V2G)
and energy Internet of things solutions. We are determined to lead the transportation &
energy revolution under the mission of “carbon peak” and “carbon neutralization”.

Lianyu is committed to solving the problems of all-climate EV charging and distributed
renewable energy power fluctuations. Lianyu has developed the full-stack
"device-equipment-system platform " solution for three main application scenarios,
including V2G, all-climate EV charging, and “PV & BESS & charging” microgrids. We
provide intelligent energy management solutions for buildings and industrial parks, to
reduce energy consumption and increase electricity trading revenue. We serve EV
owners with non-destructive all climate fast charging and value-added V2G incomes for
EV. We guide and gather EVs to serve in the new power system trading, and promote
the coordinated development of EVs and the power grid.
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